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Eyupov M.N.

ESSENCE AND FEATURES OF MARKETING
COMMODITY POLITICS OF ENTERPRISE

In the article essence of marketing commodity policy and basic directions of its forming is examined
for enterprises, sposobi of harmonious combination of all constituents of commodity policy within the
framework of perfection of commodity policy of enterprise in accordance with marketing purposes.

Key words: management marketing, enterprise, competition, commodity politics.
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FORMING OF PRICE POLICY
In the article the features of complex pricing in the enterprise. The basic research methods and

practical significance. Described pricing key issues in the enterprise.
Key words: complex pricing, pricing key, forming price
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Zakharova A.A.

PROBLEMS THAT HAMPER THE DEVELOPMENT OF MARKETING
RESEARCH IN UKRAINE

The article comprehensively examined current problems and development of conducting market
research in Ukraine. Provided recommendations for troubleshooting that stand in the way of development
of market research in Ukraine

Key words: marketing research, problems, Ukraine, market.
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Kovsh A.A.

IMPORTANCE OF USING MOBILE APP IN BUSINESS
This article contains main ideas of mobile APP creation for different types of business. The

motives of creation of an APP and its influences on the company and its main auditory. Examples of
successful usage of mobile APP in Ukraine and beyond its border are shown.

Key words: mobile application, mobile app, importance of mobile app, mobile app market in
Ukraine, mobile app business.
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Kuzminov M.O.

NECESSITY OF MARKETING RESEARCH ON ENTERPRISES
In the article was reviewed the concept of marketing research in the context of activity on the

enterprise and a historical background of the implementation of the basic market research.
Kay words: factors, marketing, market research, economics.
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Kutlakhmetova M.A.

COMPLEX RESEARCH OF CONSUMER BEHAVIOR
The article consists of an objectives and analysis of consumer behavior.
Studies and improvements of the process of studying consumer behavior, and analyzes current

approaches to it.
Key words: marketing, consumer segmentation,marketing activity, consumer behavior.
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Mihniov I.I.

THE CHOICE OF MARKETING STRATEGY AS A PREREQUISITE FOR
THE DEVELOPMENT OF PROGRAMS MARKETING ACTIVITY OF COMPANY

The article defines the essence of competitive marketing strategies as a prerequisite for the
formation of a marketing program business. A competitive strategy of the enterprise in the market of IT
technologies in Ukraine. Built vector recommended marketing strategy for the research object. The
promising marketing strategy for the successful operation of the enterprise in the market of IT-technologies.

Key words: marketing planning, marketing program, marketing strategy, competitive strategy,
the market of IT-technologies, SPACE-analysis.
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Mikhnyov O. .

IMPLEMENTATION OF THE COMMERCIAL POLICY
OF THE ENTERPRISE MARKET AUTOPARTS

The article discusses the formation and implementation of commercial policy of the company.
Highlights theoretical basis of the nature of commodity policy of the company and product range directly.
The main methods of forming product lines. The peculiarities trademark portfolio management process on
the example of a company "Avtotorhtsentr".

Key words: product policy, product range, product portfolio of the company, marketing
management, segmentation of consumers.
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Taran D.S.

THEORETICAL BASIS OF ENTERPRISE MARKETING PLANNING
The article investigates the concept, objectives and principles of planning marketing activities

of the enterprise. Various techniques and approaches of enter-prise marketing planning were analyzed
on the basis of international marketing ex-perience.

Key words: marketing, marketing activity, marketing planning process, marketing plan, marketing
strategy
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Umierov S.H

MARKETING TRAVEL COMPANIES: CHALLENGES AND FEATURES
The article describes the features of tourism marketing activities of the company, we investigated

the problem of the use of marketing tools, of domestic tourism enterprises in modern conditions
Key words: tourism marketing, marketing management, tourism com-pany, tools marketinga
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Frolova D.

PROBLEMS OF IMPLEMENTATION AND MANAGEMENT
OF MARKETING ACTIVITIES AT UKRAINIAN ENTERPRISES

The article is devoted to defining the problems of implementation and management of marketing
activities for domestic enterprises. The main stages of marketing history formation in Ukraine have been
aba\nalyzed. The main obstacle in the development of marketing in Ukrainian enterprises has been
determined. The volume of media advertising market in Ukraine in 2014 was investigated. Promising
areas of advertising were identified. The main ways of improving the marketing of domestic enterprises
was determined.

Key words: strategic planning, marketing analysis, SWOT-analysis, marketing concept, marketing
management.
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Zolotoboiev .R.

FORMATION PROGRAMS MERCHANDISING IN RETAIL
In this article we will discuss the practical application of merchandising in one company. Draw

conclusions about the effectiveness of merchandising this company.
Key words: Merchandising, merchandising activities, market goods and services, sale of

goods.
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Danilchenko D.Y.

PROBLEMS OF BRANDING IN UKRAINE
The article was written to review and analysis the problems of Ukrainian brands and to identify

ways for their further effective solutions. There is a list of the most common problems inherent to
Ukrainian brands in the article. There is an attempt to adapt the world experience for native market.

Key words: brand, branding, ukrainian brand, problems of branding, image.
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Bakhmetyev D.O.

FEATURES OF IMPLEMENTATION THE TNCS STRATEGY
ON THE UKRAINIAN MARKET

At the present stage of development of the world economic system, transnational corporations
(TNCs) have become one of the main driving forces of globalization. This makes it necessary research
strategies of TNCs and the principles and mechanisms of action for the development of the concept of
regulation of their activities at the level of state policy. TNCs in Ukraine has not yet reached the scale
characteristic of the Eastern European countries, so the state can still be a real impact on their
operations, which determines the relevance of the development of weighted public policy.

Key words. Transnational corporation, globalization, FDI, international activity.
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Gartovanova A.I.

INTERNATIONAL FINANCIAL INSTITUTIONS AND THEIR ROLE
IN THE INVESTMENT PROCESS IN UKRAINE

The problems associated with the activities of international financial institutions such as the
International Monetary Fund, World Bank, European Bank for Reconstruction and Development and
others, aimed at supporting the European integration of our country, the plan of economic reforms of the
Government, the effective implementation of the MDM will help restore macroeconomic and financial
stability in the country, the implementation of structural modernization of the national economy, as well
as the creation of a sound basis for further growth.

Key words: financial institutions, investments, investment process, investment climate, IMF,
WB, EBRD, European integration.
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PERFORMANCE REQUIREMENTS FOR THE FTA UKRAINE – EU
In the article the current state Ukraine's cooperation with the EU. The main directions of

integration of Ukraine into the European Union. Determined the changes that have taken place in
Ukraine and Ukrainsan legislegislation and highlighted the main next action.

Key words: European Union, integrational market, free trade area, reforms
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INTERNATIONAL LABOR MIGRATION
The article deals with the essence of the concept of "international migration" and "international labor

migration." The basic patterns of international labor migration from Ukraine in a globalizing world economy.
Key words: international migration, international labor migration, labor migration, globalization
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FACTORS OF INFLUENCE ON THE STATE
OF INTERNATIONAL TOURISM IN UKRAINE

In the article the factors of the formation tourism industry and importance in the dynamics of
development and ego issues. The basic concept, factors and included parts of tourism in Ukraine.
Generalized problems necessity of compliance with national and international standards, taking into the
features of the economic environment of the region.

Key words: factors, tourism, international standards, economy
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PRIORITIES OF THE EXTERNAL ECONOMIC POLICY OF UKRAINE
ON THE EXAMPLE OF COOPERATION WITH POLAND

In the article the current state of the external economic policy of Ukraine as well as deepening
of cooperation with our strategic partner – Poland are investigated. The main directions and problems
of integration of Ukraine into the European Union are defined. The problems of the external economic
policy of Ukraine are generalized, and the recommendation about their solving are given.

Key words: External economic policy, European Union, Eastern Partnership, commodity structure,
investments
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UKRAINE'S PROSPECTS IN INTERNATIONAL MARKETS SERVICES
The article analyzes the factors that influence the development of services in one or another

country to help to enter the international market services. Through this analysis onclusions were made
on the entry of Ukraine into the international market services.

Key words: The service sector, national markets, international markets, factors services,
services.
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BASIC DIRECTIONS OF TNCS IN THE NATIONAL ECONOMY OF UKRAINE
In the article describes activity of TNCs is in Ukraine. Conception and practical mechanism of

concordance of interest of TNCs are considered with strategic priorities of national economy.
Key words: Transnational corporations (TNCs), TNCs strategy.
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Samoilenko A.O.

ADVANTAGES AND DISADVANTAGES OF THE INFLUENCE
OF THE MULTINATIONAL CORPORATION'S NETS ACTIVITIES

ON NATIONAL ECONOMY
The key point analyzed in this article is the general influence of multinational company's (MNC's)

nets on national economy, particularly on economy of Ukraine. The principal reasons, goals and motives
of entering the foreign market are closely examined. There are also found the advantages and current
system shortcomings of MNC activity in the world and Ukraine.

Key words: multinational corporations (MNC), activity of multinational corporations, globalization,
global economy, national economy.
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UKRAINE EXPORT POTENTIAL:
CURRENT STATE AND PROSPECTS OF OPTIMIZATION

In this article the meaning of export potential is described as significant factor of influence on
the economic growth and country integration in world economy using the basis of summarized research
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results, examined in special editions. The concept relationship between country export potential and
national competitiveness with the help of aggregate factors.

Key words: Export potential, export, export quota, competitiveness.
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Khalikov R.B.

INTEGRATION PRIORITIES OF UKRAINE
This article shows the main problem of Ukraine and it's participation in integration processes in

Europe analyzes the current state and prospects of Ukraine's participation in these processes. It
describes advantages and disadvantages of the current state of the integration process.

Key words: Integration, integration processes, integration policies, CIS, Customs union, European
union, IMF, WTO, UN, World Bank Group.
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Khaliuk O.O.

INTERNATIONAL MIGRATION OF LABOUR POWER AND UKRAINIAN PART OF IT
The essence of labour migration, the need and possibility of these processes, their acquisition

of certain features of globalization are discovered in the article. The condition of the current stage of
international labour migration and Ukraine's participation in it are analyzed in it. The need and possibilities
of international labour migration in the world and in Ukraine, particularly, are paid much attention to.
Increasing the efficiency of Ukraine's participation in the processes of international labor migration and
improving the state migration policy of Ukraine are proposed.

Key words. Globalization, foreign, international migration of labour, labour.
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DEVELOPMENT OF UKRAINIAN IT OUTSOURCING
ON THE INTERNAL AND EXTERNAL MARKETS

The article identifying the development of IT outsourcing in Ukraine, its advantages and
disadvantages, current position of Ukraine on the global market, the analysis of labor force, the
analysis of the biggest and the most successful Ukrainian IT outsourcing companies. Also were
identified the main problems and obstacles of the development of Ukrainian IT outsourcing.
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CUSTOMS AND TARIFF REGULATION OF FOREIGN ECONOMIC ACTIVITY
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In the article the foundations of customs and tariff regulation of foreign economic activity of the
state, analysis tools and mechanisms of regulation of foreign economic activity on example,, Kommunar
'and its domestic and foreign target markets. The ways of improving customs regulation of foreign trade
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FORMS OF INTERNATIONAL PAYMENTS
The paper is considered problem and Perspective of cashless payments in Ukraine. The

mechanism of their implementation by banks of Ukraine and the factors that influence their development.
Analysis in banking with a specific focus on international payments and their providing.
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Zhytnaya M.M.

REALIZATION OF INTERNATIONAL STRATEGIES OF  AT THE UKRAINIAN
MARKET (ON EXAMPLE OF COMPANY SUNINBEV)

The article deals with the peculiarities of implementation of international strategies of TNCs in the
Ukrainian market as an example of SunInBev. The article examines key aspects of the interactions of
TNCs on national economies, the influence of TNCs in the economy of Ukraine, as well as research
features of formation of strategy SunInBev ryknu in Ukraine.

Key words: globalization, international relations, multinational corporations, strategy, national
economy.
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Bondar Y.Y.

ACCOUNT AND AUDIT OF PROPERTYASSET
Economic essence and maintenance of property asset ofenterprise are investigational in the

article. Basic tasks are considered from methodology of realization of audit of property asset by home
scientists, and also constituents and objects of audit of property asset.

Key words: property asset, audit, essence, concept, account, function.
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Bundza S.A.

ACCOUNTING AND ANALYSIS OF FINISHED PRODUCTS
AND ITS IMPLEMENTATION

The article deals with the peculiarities of accounting and analysis of finished products in the
company and implementing it, thus forming the peculiarities of the accounting system in the enterprise,
including features of the finished product.

Key words: finished products, finished products accounting, recording sales of finished products,
production, cost of finished products, finished products accounting automation.
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Butz A.,V.

METHODICAL APPROACHES TO THE ANALYSIS
OF OPERATIONS PROFIT DISTRIBUTION UNITS AND ENTERPRISE
The article analyzes the method of formation and distribution of profit in the scientific. Functions

and role of analysis of profit in the overall system operation of the business are observed. The complex
method of analysis operations with the formation and distribution of income are required.

Key words : profit, profit analysis stages , income, method of analysis.
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Gerasymchuk .

REFORM OF ACCOUNTING IN BUDGETARY INSTITUTIONS
IN LINE WITH INTERNATIONAL STANDARDS

This paper investigates the problem of restructuring accounting budgetary institutions and the
importance of implementing common methodological basis of accounting, examines key areas of improvement
for accounting and reporting, also examines the use of public sector national standards based on
international.

Key words: public institutions, strategy, budget, public sector, chart of accounts, national
provisions (standards).
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Ilchevska N.V.

METHOD AND ORGANIZATION OF ACCOUNT AND ANALYSIS OF THE FIXED
ASSETS, THEIR USE AND CONTROL. FEATURES OF ACCOUNTING
In this paper a complex investigation of organization of account and analysis of the fixed assets,

their use and control, are complex investigational in the article. Basic directions and problems of
realization of organization of account and analysis of the fixed assets, their use and control are certain.
The problems of account and analysis of the fixed assets, their use and control, are generalized.
Recommendations which can be used in practice of account on point-of-sale and other enterprises of
Ukraine.

Key words: fixed assets, accounting, analysis, organization.
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Ischenko Y.V.

ACCOUNTING AND ANALYSIS OF LABOR AND WAGES
The article presents research of peculiarities of accounting and analysis of labor and wages.

Identifies the main theoretical and methodological foundations of accounting and control of payroll
calculations. The problems of accounting and analysis of labor and wages.

Key words: payroll, analysis, accounting ,labor.
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METODOLOGY OF AUDIT OF ACCOUNT OF THE FIXED ASSETS
Methodology of audit of account of the fixed assets are considered in the article. The cite goals,

methods, information generators, methodology and stages of audit of the fixed assets.
Key words: the fixed assets, audit, stages of audit, financial reporting, cost estimation.
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MODERN PROBLEMS OF FIXED ASSETS
The article examines the main issues of accounting process and ways of improving the organization

of fixed assets.
Key words: non-current assets, fixed assets, original cost estimate depreciation.
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ORGANIZATION OF PAYROLL ACCOUNTING DURING
TRANSFORMATION OF UKRAINE'S ECONOMY

The article considers the problem of organization of payroll accounting under conditions of
changes of Ukraine's economy and its importance in enterprise's functioning.

Key words: organization of accounting, payroll accounting,organization of payment.
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Liporozkyi O.O/

FEATURES OF ORGANIZATION OF ACCOUNT OF CHARGES ON PAYMENT
OF LABOUR OF A BUILD ENTERPRISE

In the article the features of organization of account of payment of labour are considered in build
enterprises, because payment of labour of workers – it is a cost of labour resources, in-use in the
process of implementation construction-works. The account of such important area needs permanent
improvement.

Key words: iabor, pay records, accounting of wages/
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Shlyakhtina K.M.

THE PROBLEMS OF PAYABLES
In the article the essence of payables functions in the system functioning of the enterprise. Also

investigated the problem of origin of the payable and its reflection in accounting. Consideration of these
issues will be critical in determining the direction of accounting policies in the management of the
company.

Key words: accounts payable, liabilities, credit conditions.
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Kozyr I.Y.

ACCOUNTING FOR EQUITY:
METHODOLOGICAL AND ORGANIZATIONAL ASPECTS

The article covers the basics of accounting and methodology equity and its problems at the
present stage of economic development of Ukraine.

Key words: the own capital, the organization of the own capital, taccounting equity.
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Hornyi A.O.

PROSPECTS OF DRVELOPMENT OF AN OVERDRAFT IN UKRAINE
The article discusses a type of banking services – overdraft and the way it was granted.

Analyzes the main advantages and disadvantages of using this type of loan to Ukraine, the legal
framework. Proposed improvement of overdraft on the Ukranian market of banking services through the
use of international experience.

Key words: short-term loans, overdraft, overdraft limit, the loan portfolio.
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Galagan A.V.

PRINCIPLES, FUNCTIONS AND MECHANISMS LEASING OPERATIONS
The article examines the basic principles and functions of leasing activity. Analyzed of the

mechanism of leasing relations in the economic system. Established that creating an enabling environment
for the development of leasing in Ukraine, it could have a positive impact on the economy of the state,
because it allows you to finance the productive sector of the economy during the crisis.

Key words: leasing, leasing function, financial leasing, operating leasing, leasing agreement.
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Davydyuk B.D

ANALYTICAL ASSESSMENT OF THE MARKET OF PAYMENT
CARDS OF DOMESTIC BANKS

The article proposes complex investigation of the state of the national payment cards market.
Particular attention is paid to the analysis of the number of payment cards and devices in Ukraine during
the period since 2009 till 2014. Also the article evaluates the number of payment cards and their
infrastructure services in the regional aspect. In the article are investigated the basic problems of the
use of payment cards and are proposed the measures to their solution.

Key words: credit cards, payment cards market, bank, payment system, clients.
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,  40 350  221 222 , 
192 331  28 891 –  [10, . 35-36] ( . 1).

 1
, 

 2008-2013  [10, . 35-36]
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. ,  – 11,6, 7,7 
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 –  652  813 . . -
, . , 

 [8, c. 2].
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 ( . ) 

 
) 

 
) 

01.01.2009 37 232 45 346 38 576 27 965 116 748 
01.01.2010 39395 44469 29104 28938 103063 
01.01.2011 39 942 46 375 29 405 30 163 108 140 
01.01.2012 35179 57893 34850 32997 123540 
01.01.2013 44339 69 826 33 106 36 152 162 724 
01.01.2014 49719 69 826 35622 40350 221222 
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 01.01.2014 [8]

, ,  69,8  69,7 .
.  3 , -
,  30 . . -

 " ". 
11,4 .  – " "  4 

. .  2013 -
 " " 

 " ", " "  " ", 
 127,5, 58,7  7,3 -

. , 
,  13,5%,  35,8  31,0 . [8, c. 3].

, . 1,  1  2014  " "
 44,4% , " " – 16,3%, " -

" – 5,8%, " " – 3,1%, " " – 2,7%.  27,7%
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2339 319 1258 162 1 832 10 453 9 156 1 297 6 225 

 1940 158 966 965 1 179 4 394 3 662 732 2 436 
 1179 300 613 734 785 3 853 3 375 478 2 170 

 7669 801 3 607 451 3 713 21 296 18 931 2 365 11 532 
 6427 308 3 428 109 4 039 19 243 16 872 2 371 10 424 

 1601 002 832 868 943 4 109 3 520 589 2 208 
 1067 229 556 985 757 3 206 2 606 600 1 819 

 2844 631 1 445 460 1 653 9 134 7 844 1 290 5 160 
-

 
1591 366 825 816 885 4 326 3 692 634 2 724 

 1793 767 974 307 706 4 971 4 164 807 2 909 
 1274 654 666 337 813 3 763 3 199 564 2 335 

 2984 331 1 623 502 1 760 8 117 6 938 1 179 4 157 
 3024 465 1 642 365 1 902 9 544 8 260 1 284 4 957 

 1539 897 855 819 1 124 5 058 4 245 813 2 949 
 3147 820 1 704 809 2 095 12 703 10 649 2 054 7 570 

 2183 739 1 171 012 1 461 7 404 6 187 1 217 4 030 
 1176 742 613 787 816 3 228 2 763 465 1 804 

 1670 425 872 292 999 4 210 3 562 648 2 707 
 1218 005 586 921 776 2 636 2 150 486 1 515 

 3789 566 2 032 455 2 293 13 821 12 033 1 788 6 458 
 1427 435 751 962 904 4 711 3 993 718 2 594 

 1766 249 929 490 984 4 309 3 682 627 2 572 
 1745 988 932 297 985 4 587 3 881 706 2 540 

 813 950 432 468 594 2 732 2 275 457 1 408 
 1312 154 652 858 766 3 907 3 188 719 2 126 

 11544956 5 258 466 5 034 41 590 37 890 3 700 22 333 
 651 884 385 039 552 3 917 3 614 303 2 641 

 69726141 35 621 736 40350 221 222 192 331 28 891 122 303 

 



206

 3
 2013 . [8]

. 1. 
 1.01.2014 .) [5, c. 219]

 " " . . 2. , 
,  – " -

", " ", " "  " " –  8,4%,
6,6%, 3,2%  2,5% .

. 2. 
 1.01.2014 .) [3, c. 3]

 
. 

 01.01.2014 
) 

01.01.2013 
) 

  
(%) 

1  30 984 188 35 836 092 -13,5 
2  11 375 320 10 181 427 11,7 
3  4 075 101 4 043 138 0,8 
4  2 149 522 1 458 875 47,3 
5  1 861 297 1 172 592 58,7 
6  1 527 707 1 440 069 6,1 
7  1 390 450 1 242 043 11,9 
8  1 177 669 517 556 127,5 
9  1 131 126 899 923 25,7 
10  870 852 846 286 2,9 
11  13 182 909 12 187 837 8,2 
12  69 726 141 69 825 838 -0,1 



207

 " " 
.

, -
. 3 , 

. -
 " ",  8,6% , " ",

 4,8%, " "  " ",  3,8  3,4%
.

. , , 

. , , 
: 

, -

.

: 1) -

; 2) 
, 

; 3) 
-

, 
; 4) 

; 5) -
, 

; 6) 
; 7) 

;
8) -

. , -
-

.

1. :  5.04.2001
29  [ ] . – :

zakon3.rada.gov.ua.
2. 

:  27.08.2001 367 [
]. – : search.ligazakon.ua.
3.  // [
]. – : www.bank.gov.ua/control/uk/publish/category?cat_id=79219
4. . . 

 / . .  // . – 2013. –  8. – . 317-324.
5. . .  / . .  //

. . – 2011. –
 8(31).  1. – . 218?224.
6. ., . : 

 / . , .  // . –
.: , 2012. – 60 .

7.  [ ]. – -
: www.bank.gov.ua.

8.  [ -
]. – : ukrstat.org/uk/operativ.



208

9. .  / . -
 // : 

. – 2012. – 2(18). – . 34-42.
10. . 

 / . , . -
 // . – .4. – . 44-52.

.

:
., .

. , . -

.
: , , , , -

.

.

. , 
. -

.
: , , , -

, .

Demchuk O.O.

THE REAL ESTATE MARKET OF UKRAINE IN MODERN CONDITIONS
The article deals with the development and the formation of the real estate market in Ukraine

today. Problems that inhibit development of the national real estate market are analysed. Ways of
improving the approaches to assessing the investment attractiveness of the individual market segments
and real estate are provided.

Key words: real estate market, real estate, market value, loans, residential real estate.
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Kovtun G.V.

MONEY HOUSEHOLDS IN THE STRUCTURE OF COMMERCIAL BANKS RESOURCES
Participating households of commercial banks depends on the stability of the banking system,

the parameters of participating households make it possible to analyze the causes, trends, and present
conclusions about the quality of the resources of the banking system.

Key words: resources of commercial banks, household deposits, short-term household deposits
up to 1 year, household deposits from 1 year to 2 years.
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Kovtoniuk V.A.

SPECIAL TAX REGIMES AND THEIR ROLE IN THE DEVELOPMENT
OF SMALL BUSINESSES

The article explored the complex process of calculation and payment of taxes by small businesses.
Peculiarities of taxation of small businesses on the example of a legal entity – a business entity. The
results have practical value and can be small businesses to implement better tax policy to improve the
profitability of companies, the profitability of the company.

Key words: small businesses; tax payments; the profitability of the enterprise; simplified
system of taxation.
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Kolomiiets E.P.

ASSESSMENT OF THE LIKELY BORROWERS' RELIABILITY
AND IMPROVEMENT OF PROCEDURES ON ITS EVALUATION

In the article one researches global evaluation criteria of the bank borrowers'. The significant
deficiencies of the borrowers' evaluation methods have been marked out. One of the most efficient
methods – credit rating – has been reviewed in detail.

Key words: the bank borrowers' reliability, indicators of the borrower's financial performance,
credit rating.
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Kopach T.V.

CURRENCY REGULATION AND ITS IMPACT
ON THE FORMATION OF EXCHANGE RATE

In the article the essence of currency regulation and its impact on the formation of the exchange
rate. Based on analysis of the use of instruments of currency regulation in Ukraine during the crisis
2008 -2009 and 2014-2015 years an assessment of their impact on the exchange rate and balance of
payments of the country. The results of the analysis of reasonable proposals to improve the regulation
of currency in Ukraine.

Key words: currency regulation, balance of payments, reserve assets, inflation, exchange
rates, currency intervention.
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Kyzmenko E. .

THE ORETICAL FOUNDATIONS AND ESSENCE OF BUDGET
The paper disclosed the nature of fiscal policy as a socio-economic category, showed the

specific features of the budget strategy and tactics, highlighted the conceptual dominance of fiscal
policy, defined its variants, principles and methods of innovation in modern conditions of economi .

Key words: fiscal policy, budget unit, budgetary mechanism, budget strategy, budget tactics.
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Makiyan O.O.

MOTIVATION MECHANISM TO STIMULATE THE DEPOSIT
In the article the choice of investors provided financial institution. Particular attention is given

to ways of attracting customers and the definition of the constituent elements of an effective motivational
mechanism. Proved that increasing competition necessitates taking into account the needs of customers,
forcing commercial banks to go to the expense to implement an effective marketing strategy, expanding
the range of banking deposits, diversifying provision and improve service quality to attract new
investors and encourage existing to further cooperation with the bank.

Key words: bank, banking, bank resources, deposits.
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Nizhnik A.Y.

TRENDS OF THE INVESTMENT MARKET IN UKRAINE
IN MODERN CONDITIONS

In the article investigated the investment market in Ukraine. Reveals the key reasons for the
deterioration of the investment climate and the main ways of improving the investment environment.

Key words. Investments, investment activity, investment attractiveness, investment climate
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Nishpor V.V.

OBSTACLES TO THE FORMATION OF AN EFFECTIVE
EXCHANGE MARKET SECURITIES

In the article the basic directions and problems of the stock market in modern conditions. The
analysis of the state of the stock market of Ukraine. Comprehensively investigated and summarized
obstacles to the formation of the exchange market of Ukraine. The recommendations to stimulate further
development of the securities market.

Key words: stock market, securities, stock exchange, money market, capitalization.
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Pashchenko A.A.

DEVELOPMENT OF ELECTRONIC MONEY MARKET IN EU
An interest to electronic money market is constantly growing at recent years because they could

replace traditional payment systems with influence of high development of ICT. Developed countries
experience in regulations area will be useful for Ukraine. Article describes european experience in
electronic money terms definitions and show current state of electronic money market.

Key words: electronic money, payment systems, market regulations, market development,
European Union.
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QUALITATIVE AND QUANTITATIVE EVALUATION OF THE EFFECTIVENESS
OF MANAGEMENT NAC "UKRAGROLEASING"

In the article the historical experience of becoming global leasing. The necessity and importance
of leasing for agriculture. A critical analysis of revenues and expenditures of NJSC "Ukragroleasing." An
sources of indicators monitored will enable to increase the efficiency of managing the leasing company.
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Samoilova A.O.

MORTGAGE LENDING IN UKRAINE, THE CURRENT STATE AND
DEVELOPMENT PROSPECTS

In this article trends of the development of mortgage lending in Ukraine at the present stage of
economic were investigated. The analysis of the development of domestic mortgage lending is given.
The main problems and prospects of further development of mortgage lending in Ukraine are stated.

Key words: mortgage, mortgage lending, mortgage market, financial instituion, the interest rate.
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Sviderska L.I.

THE FINANCING OF THE SOCIAL SPHERE OF REGIONS OF UKRAINE
The article comprehensively investigatedensure social orientation of fiscal policy involves

management changes related socio-cultural areas with a substantial increase in funding, which must be
synchronized in a methodological and chronological aspects. A special task of budget planning is a
rational allocation of income and expenses between the individual links of the budget system, providing
real-balancing every budget, revenue evenly throughout the year and timely funding budgeted activities.

Key words: fiscal policy , financing, income budget.
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Umanets S.P.

THE FORMATION AND DISTRIBUTION OF PROFIT AND DIRECTIONS
OF THEIR IMPROVEMENT

In the article the features of complex formation and distribution of profit. The basic stages and
directions of profit distribution. Overview profit efficiency problems. Recommendations concerning
election of dividend policy in modern conditions.

Key words: profit, net profit, dividend, dividend policy, Features of accounting.
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Degtyarev Y.M.

COMPANY INVESTMENT ATTRACTIVENESS: PROBLEMS AND KEY TRENDS
The main and the most common goal of attracting investments is the increasing of the efficiency

of the enterprise, i.e. the result of any chosen way of investment with proper management should be an
increase of the company's value and other indicators of its activity. Sustainable competitive functioning
of industrial enterprise is possible only by a large-scale expansion of its activities, modernization, as
well as the introductionand using of latest technologies. The implementation of all these measures
requires timely survey of real investments as additional financial resources.

Key words: investments, investment attractiveness.
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