
1

 «   »

  
   – 2020

 

 – 2020



2

 330
 65.29

    
  

(   9  27.12.2019 )

 :
 . . – . . ., ,    .

 . . – . . ., 
 . . – . . ., .

   – . . ., .
   – . . .
   – . . .,
   – . . , .

      . – :
“   ”, 2020. – 160 .

ISBN 978-617-7386-29-1

    ,    -
   2019-2020 .,      ,

      ,   .
      : , -

 ,   , , ,  .
    ,     -

 .

ISBN 978-617-7386-29-1  330
 65.29

©   , 2020

  
  
 



3

 . .   
  ......................................................................................... 5
 . .   

  ............................................................................................... 9
 . .    :   ..... 14

 . .    
 ............................................................................................... 18
 . .     ................ 22
 . .    '   

  .................................................................... 27
 . .       ................. 30

 . .  ........................................................... 35
 . .    

   ..................................................................................... 38
 . .     ....... 44

 

 . .      / ..................... 50

,    

 . .    .................................. 56
 . .       ...... 60
 . .    :
  ....................................................................................................... 65
 . .       ......................... 68

 . .    ............. 76
 . .     ................................................ 81
 . .    
    ................................................................................... 86

 . .      
  .................................................................................... 90

 . .    
 ................................................................................................. 93

'  . .   , 
   .................................................................................. 101

 . .      
    ............................................................................... 106

 . .   .............................................. 110
 . .      

   .................................................................................. 114
 . .     ..................... 119

 . .    :
 ................................................................................................... 124



4

 . .      .......................... 129
 . .      ........................................... 133
 . . ,     ............... 136
 . .      .......... 140
 . .      :

   ........................................................................... 144
 . .   ,

 ( )   ....................................................... 151
 . .       .................. 154



5

 . .
 :

. . .,   . .

  
  

        .
      .  ,  -

      .     
       .

 : , , , , ,  -
.

 . .

  
  

        -
.       .  , -
      .     -
        .

 : , , , , , 
.

Dubrovsky S.I.

DEVELOPMENT OF A PROGRAM FOR PROMOTING
A NEW PRODUCT OF AN ENTERPRISE

The article comprehensively explores the features of promoting a new enterprise product. The
stages of introducing a new product to the market are described. The problems that arise when
introducing a new product to the market are considered. The problem of introducing and promoting a new
product to the market using marketing tools is considered.

Keywords: product, market, marketing, development, promotion, marketing tools.
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Ilchuk . .

INTEGRATED MASS COMMUNICATIONS IN THE DIGITAL AGE
The peculiarities of the use of integrated mass communications in view of the rapid development

of digital technologies are investigated in the article. The basic directions of integration of communications
are defined. Recent trends in using marketing mix tools are shown. Recommendations for effective use
of marketing communications are given.

Keywords: integrated marketing communications, information technology, marketing mix, PESO
model, types of marketing communications integration
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Krichevsky N.N.

 MARKET TESTING OF NEW PRODUCT: APPROACHES AND PROBLEMS
The article is devoted to the study of the essence of market testing of a new product, various

approaches to its implementation and the success factors of new products on the market, the reasons
for failures and failures of new goods are revealed when entering the market.

Keywords: new product, market testing, marketing research.
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THE BASIC NATURE AND FACTORS OF THE COMPETITIVENESS
OF PRODUCTS OF ENTERPRISE

The article explores the essence and interpretation of the concept of "product competitiveness".
Based on the analysis of the above definitions, the main signs of the competitiveness of modern
enterprises are formed. The parameters are determined and the main factors of formation of the
competitiveness of enterprise products are considered.

Keywords: competitiveness, production competitiveness, enterprise competitiveness, product
competitiveness parameters, product competitiveness factors.
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Melnik T.A

ORGANIZATION OF MARKETING RESEARCH ON ENTERPRISE
The article defines the features and role of marketing research in the enterprise management

system. The subject directions of organizing and conducting market research at domestic enterprises
are proposed.

Keywords: enterprise, marketing, marketing activities, marketing research, organization of
marketing research.
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Pevchenko V.V.

DIRECTIONS OF APPLICATION OF MODERN COMPUTER TECHNOLOGIES
IN THE MARKETING ACTIVITY OF THE ENTERPRISE

The article deals with the tendencies of development of modern marketing researches. The
information support of the research process is based on various sources of information. In today's market,
marketing research is one of the most important management functions of any enterprise and firm. State-
of-the-art computer technology improves data retrieval efficiency and reduces processing time.

Keywords: marketing, marketing research, information technology, information systems, computer
technology.
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Sulimenko A.R.

PROMOTION OF A NEW BRAND OF GOODS ON THE UKRAINIAN MARKET
The article considers the essence of the innovative activity of the enterprise, explores the tools

of marketing promotion of the innovation process and improves the marketing tools for promoting the
innovative process of the enterprise. A number of criteria have been developed that are used for the
quantitative choice of alternatives in the process of planning a promotion strategy.

Keywords: new product, promotion mechanism, promotion strategy, promotion structure, depth
and width of promotion.
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Sakniuk D.V.

ENTERPRISE MEDIA PLANNING
The article investigated the basic principles of media planning, identified the main directions of

promotion of an online store in the modern world. Recommendations are given on the effectiveness of
using advertising tools.

Keywords: advertising, campaign, enterprises, media planning, enterprises.
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Atruzhba K.A.

DEVELOPMENT OF A DEMAND FORMING PROGRAM
FOR A NEW ENTERPRISE PRODUCT

The article analyzes the scientific approaches to defining the essence of a new product and formulates
the author's definition of this category. The main types of new goods are presented and characterized, the
scheme of new product development is proposed. Features of promotion of the new product on the market are
characterized. The tools of forming consumer demand for new goods are investigated.

Keywords: new product, marketing, commodity policy, promotion, consumer, demand.
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Marishchuk B.O.

ANALYSIS OF COMPETITIVENESS ENTERPRISE ACTIVITIES
The article summarizes the essence and concepts of competition, competitiveness and competitive

environment, discusses approaches to assessing the competitive environment and the process of
managing the organization in a competitive environment. The attractiveness of the food industry has
been evaluated and the competitive environment of the Kyiv cafe market has been investigated through
initial research into consumer motivations.

Keywords: competitive environment, competitiveness, strategy, management.
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Vinnyk K.A.

UKRAINE IN THE GATT/WTO MULTILATERAL TRADE SYSTEM
The article is concerned with Ukraine as a member of the GATT/WTO multilateral trade system.

Ukraine's accession to the WTO was a long process. This allowed it to harmonize Ukrainian legislation
in accordance with international standards. However, many institutions were reformed only formally. In
addition, Ukraine's accession to the WTO occurred against the backdrop of the global financial crisis.
All this led to the fact that the forecast indicators could not be reached. Nevertheless, Ukraine's
accession to the multilateral trading system was the first step towards integration into the Western
European and world economic system.

Keywords: the World Trade Organization, the WTO, Ukraine, GATT/WTO, international trade.
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. 1.        
  /  

      2018 .  0,93,  – 1,85.
         2017 .   

 2018  37,1%    30,07%  2006 .      –
 7%   –   3%.   2018 .     2006 .     –
 10%,  –  3%.

         
( . 1).

 1
    ,     [1]

    2018     :  
(19,9%   ),   (16,7%),     

  (10,9%), ,    (4,2%),   (4,3%),
     (3,9%).      
   .
         (  -

,  ,       )  
(  ,  , ,   ) –  5,2%   

,  – 3,5% (  ,      , -
,  )   – 2,7% (  ,    -

   ,     ) [1].
 2018      ,   , 

,    ,  , ,  -
,  [1].

 
2006 2018 

 ( . 
. )  (%)  ( . 

. )  (%) 

   10,53  30,77  7,81  20,47  
   23,70  69,23  30,32  79,53  

 10,88  31,79  13,25  34,75  
   10,29  30,07  13,02  37,10  

 8,58  25,06  12,38  32,47  
 2,39  6,99  3,80  9,98  
 1,83  5,35  0,79  2,06  
   0,01  0,04  0,01  0,04  
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  2018 . 43,7%    33,79%  2006 .    
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    ,     [1]

        – 10,6% 
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  ,      (20%),   (11,9%),
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    (5,6%),   (4,1%) [1].
   2018 .  9,9 . .     1,3% 

 2017 .   14,3%   2016 .   – 5,3 . .  
  3,6%   16,4%  [1].     
   ,  , , '

  .
         2018    
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  –  7% ( . 3).
 3

    ,     [1]

           -
  49,78%.
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 0,59 9,21 1,12 11,51 
 0,07 1,12 0,15 1,49 
 0,48 7,40 1,13 11,65 
   0,01 0,11 0,09 0,93 
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Babich Y.D.

QUALITY MANAGEMENT OF BANK SERVICE
Quality management of banking services is an actual problem, because in modern conditions of

banking system development has competitive advantages that a bank that not only efficiently uses
available resources, but also objectively capable assess the quality of services provided, which is
important for all stakeholders. In the article investigated the qualitative component of management at the
bank and offered to systematization the criteria for determining the quality of banking services from the
perspective of stakeholders: the consumer (client of the bank), the bank's owners (shareholders), the
heads of the bank (Bank of controls), the employees of the bank, the bank partners, society, state.

Keywords: bank, competitiveness of bank, quality of bank service, stakeholders.
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Kontseva N.Y.

PROBLEMS AND PROSPECTS OF MORTGAGE LENDING IN UKRAINE
In the article there are considered the ways of the national market of mortgage crediting in

Ukraine. Identified problems, outlines the prospects of development of mortgage lending and the role of
the respective participants of the mortgage credit relations in the modern conditions of development of
economy of Ukraine. Also considered the market of banking services in the system of mortgage lending,
the conditions of the loan some banks and offered some ways of overcoming the problems. Highlights
shortcomings in the legal regulation and focuses on the need to develop a coherent system of state
support of mortgage lending on the first steps of its development.

Keywords: bank, market, mortgage, mortgage crediting.
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.         2014 . -
.    2014 .    

     77,5 . .,   4,5 . .
,    .     '   
       , ,   , 

       [6].
     '   -

    2017-2019 .
   ,  :

- '    –    ;
-   ;
-     .

     2017    
        .
  2016      2017    4,26

. .,   3,8%. ,   01.01.2018    -
   104,8 . . (  9%   ).    

,      40%   ,   
     [7].
 V  2018     –    
.     : " ", "   ",

" ", " ",  " " (  1).    -
  . ,        

'  -   59,9%   (  2018  – 78,3%),
   -  – 78,34% (  2018  – 80,1%) [8].

 1
      2016 

       -
,  ,         -
. ,  01.10.2018 .     82,439 . .,
   01.10.19.  67,1 . .

,           .
      2017 .   

 ,  2018 .  2019 .      
   . , ,  1.01.2017 .  1.01.2019 . 

        18,4  12,1% ( . 1) [8].
  1  2019       

  67,1 . .      
 2019   3,2% (2,3 . .) [8].

 
/    ,  

( . .) 

  
  

/  
  

 

 
 

1.  68081 13,66% 30,32% 
2.  76255 15,80% 24,13% 
3.  41745 18,78% 17,53% 
4.  46868 29,18% 16,64% 
5.   28473 26,41% 25,34% 
6.   6260 18,84% 21,15% 
7.   128360 15,50% 15,88% 
8.   2321 11,56% 22,53% 
9.   33589 18,64% 10,90% 
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Kostenko V.G.

MECHANISMS ENSURING THE SUSTAINABLE DEVELOPMENT:
PROBLEMS AND TASKS

A world economy ran into the problem of limit nature of practically all types of resources that
results lately not only in the slump of the economy growing but also to the origin of global ecological and
social problems. One of the most perspective ways of decision of these problems, i.e. the conception
of "sustainable development" is considered. However, the economy of Ukraine develops mostly without
application of principles of sustainable development and balancing the economic interests with the
ecological and social principles. In the article the basic problems, reasons of their origin and fundamental
tasks of sustainable development of Ukrainian economy are conditioned.

Keywords: sustainable development, Ukrainian economy, mechanism of ensuring, problems,
tasks.
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Lytvyn O.Y.

CIRCULATION AND REGULATION OF THE ELECTRONIC MONEY IN UKRAINE
The article is a study of the processes of emission and circulation of electronic money organization,

the improvement of which will generate recommendations for creating demand and supply for electronic
money. There was formed a methodical approach to assessing the organization of circulation of
electronic money and was settled coefficient of electronic money transferability, which involves comparing
the total amount of transactions with electronic money payments to cover the cost of goods or services
to the total volume of issued electronic money, which will determine the velocity of electronic money
circulation the intensity of their movement. Direct and indirect methods of regulation of electronic money,
that will take into account relevant factors emerged to stimulate supply and demand for electronic money
were considered.

Keywords: electronic money, electronic money functions, electronic money circulation, electronic
money emission.
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. . 1,4 3,24 3,6 1,8 0,4 231,3 111,2 

     
  ,   0,24 0,12 0,11 -0,12 -0,01 50,91 90,60 

  
  11,20 10,47 7,50 -0,73 -2,97 93,44 71,67 
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        . 

     ,    -
         

 ,    ,    
  ( . 2).

 2
         

,      : [10]

 2016     7%   
. ,        -
  2015 .:    7,7   2,83%    
.  2019 .     7,35%   
    .    
     ,     -
      ,   -
    .

      ,     
     . ,  2013-2016

.     :   38 .  .   2013 .  (0,1%   
 )  3 .  2018 . (0,01%    

).  2019 .  14 .     ,  
56% ,   2018 , ,      
0,04%    .

,          -
      0,13%  2013 .  0,04%  2019 . 
   '         -

         
 .
   2019 .       -
   (Visa, MasterCard)  .   
   : "MoneXy" (  " "); " " (

" - "); " " (  " ",  "  " "); " " (  " -
",  " ",  " ",  " ").   "MoneXy",

" ", " "       
,    .
  " "     ,    -
           

.       ,   
      MAXI Card.

 , 
. 

, %
 

  
 

: 
, 

 

, %
 

  
 
 

, % 

   
 

 
, 

. 

, %
 

  
 
 

, 
% 

01.01.2013 29104  76  0,26 38  0,13 
01.01.2014 29405 101,3 129 169,74 0,44 25 65,79 0,09 
01.01.2015 34850 118,52 987 756,12 2,83 12 48 0,03 
01.01.2016 33106 95,00 11 11,45 0,34 3 25 0,01 
01.01.2017 35622 107,60 185 163,72 0,52 5 166,7 0,01 
01.01.2018 33042 92,76 248 134,05 0,75 16 320 0,05 
01.01.2019 30838 93,33 291 117,34 0,94 9 56,25 0,03 
01.10.2019 31141 100,86 292 107,35 0,94 14 156 0,04 
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 2017 .   " ",      Mone y – 
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11,9 . .);
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2017 .;   -       11  –
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     1,2 . .      3,1%;
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Maksimenko Y.V.

ENSURING THE EFFECTIVENESS OF THE COMPANY
The article considers the problems of efficient management of industrial enterprises. The paper

compares the points of views of Ukrainian and foreign specialists on the issue of performance
management. The article reveals the reasons to manage performance of enterprise in modern conditions
of managing. The efficiency of the enterprise activity from the point of view of profitability.

Keywords: profitability, potential business, technology management, management factors,
performance, resource consumption.
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Moroz E.Y.

OPERATIONS FROM THE PROVISION OF BANKING SERVICES
The article defines the essence of banking services and provides their differences from banking

operations. The development trends of the banking services market in Ukraine are analyzed. The
changes that have occurred in the banking services market are identified. The directions of improving
the banking services market in Ukraine and the prospects for their development are identified.

Key words: banking service, classification of banking services, credit, banking product, leasing.
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Moroz K.Y.

PROSPECTS OF DEVELOPMENT OF INDIVIDUAL DEPOSITS
GUARANTEE FUND IN UKRAINE

The article considers the development and participation of banks in the Fund for guaranteeing
deposits of individuals in Ukraine. Also analyzed are the problems that reduce the confidence of
individuals in the banking system of Ukraine. Ways are proposed to improve the further stimulation of
contributions by individuals.

Keywords: banking system, portfolio of deposits, deposits of individuals, Fund for guaranteeing
deposits of individuals (FGVFL), monetary reserve of the Fund.
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  , . 
09.1998 500 
10.2001 1 200 
01.2003 1 500 
10.2003 2 000 
03.2004 3 000 

20.04.2004 5 000 
18.02.2006 8 000 
05.06.2006 15 000 
26.02.2007 25 000 
11.09.2007 50 000 
31.10.2008 150 000 
21.08.2012 200 000 
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,   – .      :  2016 
  14,78 . .,   2018 . – 78,4 . . [7]
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       . [8]
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 ,       , , 
  .       .   
       ,  
       .     

 ,        .
      –  .

   2014-  ,      
 (         ),    -

  .        4,0% (
17,4  .).     –  21,4 % (  53,2 . .) [2].

   ,      -
      .   ,    ,   

    ,    -
 .  2014-2017  96     -

.         
 90     .      
    ,        [7].
      .     
        .    
    ,      .
  2 [7]        

2014-2018 .
 2

    

 ,    ,   .  -
   –       .

        -
    " ",     -

 
 
 

.  

  
, 

.  

 
 

, 
.  

   
 

 
. .,  

01.01.2014 47,4 402,6 245,6 22,3 
01.01.2015 46,5 382,1 209,9 13,3 
01.01.2016 44,7 362,3 191,9 8,24 
01.01.2017 41,1 382,1 203,3 7,81 
01.01.2018 41,0 413,8 238,0 7,48 
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Pryzheludskaya E.A.

THE CONCEPTS OF LABOR RESOURCES AND DIRECTIONS
OF IMPROVING THE EFFICIENCY OF THEIR USE

In this article the theoretical basis of the concept of human resources and suggested ways to
improve their effectiveness.

Keywords: labour resources, efficiency.
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Repina D.H.

MODERNPARADIGM OF EFFECTIVE COMPANY ASSET MANAGEMENT
The article explores the modern features of asset management at Ukrainian enterprises along

with searching for effective pathways of its improvement.Using the methods of theoretical generalization
and grouping, the essence of methodology for enterprise asset management efficiency analysis has
been identified. The insights on the specifics of tangible assets generation are also provided. The study
findings revealed that enterprises where management policies envisage asset analysis practices tend
to gain higher competitiveness level. The availability of effective instruments to regulate and manage the
volume of assets contributes to facilitating the optimum level of liquidity and operation capacity of
enterprise production and financial cycles. The need to implement the improved methods of asset
management to enhance enterprise performance and find opportunities for further has been reasoned.

Keywords:assets, management, business activity resources, efficiency, financial management.
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Gur’yanov S.O.

FEATURES OF CAPITAL MANAGEMENT, INVESTED
IN MAIN PRODUCTION ASSETS

In the Article is comprehensively considered the essence of capital and fixed assets of production.
It is determined that capital management, like the whole process of management, is a system of principles,
methods of development and implementation of effective management decisions. Properly invested capital
into the main assets helps to increase profits and improves the competitiveness of the enterprise.

Keywords: capital, capital of enterprise, main assets of production, functioning of capital of
enterprise, financial resources, efficiency of activity, methods of capital management.
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Rostov A.N.

THE CURRENT STATE AND CONDITIONS OF LENDING
TO SMALL AND MEDIUM BUSINESSES IN UKRAINE

The condition of small and medium business for the given period of time and the problems it faces
is considered. It is importance in the development of native economics is fixed. The role of bank lending
of small and medium business in Ukraine is investigated. The conditions of crediting this sector of
economy by the banks of Ukraine are analyzed. The approaches of improving the system of lending of
small and medium enterprises are proposed.

Keywords: small and medium businesses, sources of financing, bank lending, lending conditions,
lending interest rate.
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  24  1   5   -  

   26  1   5   -  
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Ryabusheva N.A.

ENTERPRISE RISK MANAGEMENT
In the article the key to risk management. Entrepreneurial activity based on risk analysis and

search tools that help them influence. The risks inherent in any activity. That is why successful
businesses exist in uncertainty in the global market economy must properly assess the risks and know
how to manage them.

Keywords: risk management solutions, risk assessment, risk management, uncertainty.
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Salienko Y.P.

FORMATION AND PROFIT DISTRIBUTION ON ENTERPRISES
AND DIRECTIONS OF IMPROVEMENT

The article examines the nature category profits, its importance for the development of enterprises
in today's market. We consider various approaches to determining the content of profit. Investigated
profits as management object, which directed the action mechanism of profits. The necessary conditions
of good governance and improve their bottom.

Keywords: profit, profit management, formation of business profits
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Suzansky I.V.

THE FINANCING OF THE SOCIAL SPHERE OF REGIONS OF UKRAINE
The article comprehensively investigated ensure social orientation of fiscal policy involves

management changes related socio-cultural areas with a substantial increase in funding, which must be
synchronized in a methodological and chronological aspects. A special task of budget planning is a
rational allocation of income and expenses between the individual links of the budget system, providing
real-balancing every budget, revenue evenly throughout the year and timely funding budgeted activities.

Keywords: fiscal policy , financing, income budget.
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Yatsenko I. .

MANAGEMENT OF ECONOMIC POTENTIAL OF THE ENTERPRISE
Formation of the economic potential of the enterprise: theoretical aspect. This article discusses

the problem of managing the economic potential of enterprises. The article analyzes the theoretical
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bases of the economic potential of the company, reviewed the regulatory framework and economic
literature analyzing the economic potential of the enterprise, systematized factors of external and
internal environment that can influence the level of economic potential, particularly existing approaches
and methods to assess the economic potential were studied.

Keywords: enterprise potential, economic potential, management of economic potential and
economic resources.
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Vizirenko I.V.

LEGAL PRINCIPLES OF TRADE ACTIVITY IN UKRAINE
The article is devoted to the study and analysis of the legal bases of trade activity and its

regulation by legislation, because trade relations occupy an important place in the system of law and
economy of Ukraine. To date, the status of legislation that ensures the normal functioning of trade
activities indicates the need to introduce effective latest trends in the development of trade relations
that currently exist in the world.

Keywords: trade, trading activities, economic activity, economic and trade activities.
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Vinnyk K.A

THE LEGAL REGIME OF SECURITIES IN UKRAINE
The legal research of a mode of securities in Ukraine is conducted in the article. The basic

concepts and their classification, order of the circulation of securities and methods of regulation of their
use were defined. The conclusion is drawn that the securities market in Ukraine should be improved
because of its economic importance.

Keywords: securities, securities market, circulation of securities, regulation.
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Golovko A.I.

THE CONCEPT, FEATURES AND STRUCTURE OF CIVIL SOCIETY
The features and structure of civil society are comprehensively explored in the article. The main

directions of civil society development are defined. An overview of the problem of civil society development.
Recommendations for elimination of problems of civil society development are given.

Keywords: civil society, structure of civil society, features of civil society, democracy, rule of law.
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Marynets V.I.

TREATMENT OF LEGAL LIABILITY OF JUDGES IN UKRAINE
The essence of bringing to justice the judges is analyzed. Emphasis is placed on the theoretical

aspects of the legal responsibility of judges. Accordingly, various doctrinal approaches to the concept
of legal liability, including judges, have been considered. It is summarized that "positive responsibility"
and "negative responsibility" are interdependent concepts that should not be combined.

Keywords: legal liability, positive liability, negative (retrospective) liability, judicial liability of
judges.
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Marishchuk B.O.

LEGAL REGULATION OF THE REFUGEES' STATUS IN UKRAINE:
STATE AND PROSPECTS OF REFORMING

The article is devoted to the analysis of the state of legal regulation of the refugees' status in
Ukraine and main directions of its reforming, analysis of national and international legislation. Special
attention is devoted to the question of the refugees' classification.

Keywords: refugees, convention, agreement, migrant, displaced persons, Code of Migration.
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Nesterenko V.V.

PRINCIPLE OF PROVIDING THE SUSPECT, THE ACCUSED
(DEFENDANT) WITH THE RIGHT TO DEFENSE

The article reveals and analyzes the principle of ensuring the suspect, accused (defendant) the
right to defense. Since it is this constitutional principle that determines the level of the legal system as
a whole and is a fundamental part of a democratic state.

Keywords: right to defense, defender, suspect, accused, criminal offense, criminal case,
procedural law.
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Yakovlieva K.M.

LEGAL REGIME OF FOREIGNERS AND STATELESS PERSONS
A complex investigation of the origin, development and implementation of legal regulation of the

status of foreigners and stateless persons has been conducted in this article. The problems of
realization by foreigners and stateless persons' rights and obligations has been generalized. The
recommendations for eliminating those problems have been made.

Keywords: foreigners, stateless persons, legal regime, border control, legal regulation.
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