Buniuiyi HaBYaJLHUH 3aKJIa/]Q
«HAHIOHAJ/IBHA AKAJIEMISA YIIPABJITHHS

CUJIABYC HABYAJIBHOI U CHUIJIITHA

Mapkerunr IT-npoaykris
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* GUKIAOAHHS 30TUCHIOEMbCSL HA OCHOBI 003601y HA GUKOpUCManus mamepianie kypcy «Mapxemune IT-npooykmiey» y
HAaBYAIbHUX YLISAX 610 KOMaHOUu po3pobruxie — IT-komnanii Genesis ma I'O « Ocsimusi pyrnoayis npoodykmogozo IT»

MoBa HaBYaHHS: YKpPATHCHKA.

®opmu 3100yTTH OCBITH: ICHHA, 3a04HA

Buau HaBYAIBHUX 3aHSATH: JICKI[is, IPAKTUYHE 3aHATTS, KOHCYJIBTAITis.

MeTtoau HaBYAHHA: 1€ IHTEPAKTHUBHUN Kypc y ¢dopmMari 3MIIIAHOTO HaBYaHHA, M0 MICTUTh
nepe3anucani BiJIeoJieKIii Ta IHTEpaKTUBM Ha OHIalH-atgopmi Big Genesis (Bigeoekiii,
1HTEpPB 10, CKPIHKACTH, TEKCTOBI KOHCIIEKTH, 1H(Orpadiku, CUMYISTOp Ha MIatdopmi) B MOEAHAHHI
13 3aHATTSAMH B KOHTAKTI 3 BUKJIaJa4eM

OuiHoBaHHs: TTOTOYHE, MMIICYMKOBE.

MeTo0 BUKJIAIAHHSA HABYAJIBHOI JMCHUILIIHU: OBOJIOJIHHS 3100yBauyaMH 3HaHb ILOJIO
ocHoB Marketing Compliance, Performance Marketing, Brand Marketing, Product Marketing;
YMiHb IIIOJI0 aHaJiTHKa B MapkeTUHry [T-mpoayKTiB; HaBUUOK IIOAO POOOTH 3 MapKETUHTOBHUMHU
BOPOHKAMH.

3araabHi komnereHTHOCTI (3K)

3K1 3/1aTHICTh IpUWMaTH OOIPYHTOBAHI PIIIEHHS

3K2 3/1aTHICTh T€HEepyBaTH HOBI 1/1€1 (KPEaTUBHICTB)

3K3 3/1aTHICTD OLIIHIOBATH Ta 3a0€3MeuyBaTH SIKICTh BUKOHYBaHUX POOIT
3K8 31aTHICTh PO3POOJIATH MPOEKTH Ta YIPABIATH HUMHU

Crueuniaiabhi (paxosi) komnerenTHocTi (CK):

CKl1 3/1aTHICTh JIOTIYHO 1 OCII0BHO B1ITBOPIOBATH Ta 3aCTOCOBYBATH 3HAHHS 3 HaHOBIIIMX
Teopiil, METOIB 1 MPAKTUYHHUX MPUIOMIB MapKETHHTY.

CK3 31aTHICTh IO MPOBEACHHS CaMOCTIMHMX JOCHIKEHb Ta IHTEpIpeTalii iX pe3ybTaTiB y
cdepi MapKETHHTY.

CK5 31aTHICTh 10 JA1arHOCTYBaHHS MAapKETUHTOBOI JiSJIBHOCTI PHHKOBOIO Cy0 €KTa,
3/11CHEHHS] MApPKETHHIOBOIO aHaNi3y Ta IPOrHO3YBaHHS

CK6 3naTHiCTh 00MpaTH 1 3aCTOCOBYBaTH €(eKTHUBHI 3aCO0M YHpPaBIiHHS MapKETHHTOBOIO
JISUTHHICTIO pUHKOBOTO Cy0’€KTa Ha PiBHI Oprasizaiii, miapo3iay, Tpynu, Mepexi.




CK7 31aTHICT PO3pOOIIATH 1 aHANII3yBaTH MAapKETHHIOBY CTPATETil0 PUHKOBOTO Cy0’ €KTa Ta
nUIIXH 11 peanizamii 3 ypaxyBaHHSIM MDK(YHKITIOHATHHUX 3B’ SI3KIB

IIporpamni pe3yabtatn Hapyanus (IIPH):

[udp 3micT

BwmiTtn amanToByBaTH 1 3aCTOCOBYBAaTH HOBI JIOCSITHEHHS B TeOpii Ta IPaKTHII
I1PH 2 MapKETUHTY JJIs JOCSTHEHHS KOHKPETHUX LI 1 BHpIMIEHHS 3a7ad PUHKOBOTO

cy0’ekra.

[TnanyBaty 1 3A1CHIOBATH BJIACHI JOCHKEHHS Y cepl MapKeTUHTY, aHAJI3yBaTu
ITPH 3 HOT0 pe3yJbTaTH 1 OOIPYHTOBYBATH YXBaJIeHHS €()EKTUBHUX MAapPKETUHIOBUX PIIlICHb

B YMOBaX HEeBH3HAUEHOCTI.

BMmitu po3po0asTi CTpaTerito 1 TAaKTHKY MapKETUHTOBOI JTiSUIBHOCTI 3 ypaxXyBaHHAM

I1PH 4 . .
Kpoc-(hyHKII1IOHAIBHOTO XapakTepy il peanizali.

Bwmitu nminBuiyBati €eKTHUBHICTh MApKETHHIOBOI JISJIbHOCTI PUHKOBOTO Cy0’€KTa
IIPH 6 Ha pI3HUX pIBHAX YIPaBIiHHA, PO3POOIATH TNPOEKTH y cdepi MapKETHHTY Ta
YIPABJISTH HUMH.

OOrpyHTOBYBaTH MAapKETHHIOBI pIIIEHHS Ha pIBHI pPUHKOBOrO cyO’ekTa i3

ITPH 10 . .. . . . .
3dCTOCYBAHHAM CYYACHHUX YIIPABIIHCBKUX IMPUHIUIIIB, IM1IX01B, MCTOA1B, IIPUHMOMIB.

KepyBat MapKeTHMHroBOIO MISUIBHICTIO PHHKOBOTO Cy0’€KTa, a TaKOX HOro

IIPH 13 . . . -
M1APO3ALIIB, TPYII 1 MEPEK, BUZHAYATU KPUTEPII T [IOKA3HUKHU 11 OL[IHIOBAHHSA

3aco0u AiarHOCTHKM YCHIIIHOCTI HABYAHHA: TCOPETUYHI NMUTAHHS, NMPAKTUYHI 3aBIaHHS,
NUTAHHA U ONUTYBAaHHS IiJ 4yac MPAaKTUYHMUX 3aBAaHb, 1HAMBINyaJbHI NMUTAHHS, NUTAHHA IS
MOTOYHOTO KOHTPOJIIO, TECTH, 3a7ayi, MUTAaHHA IS T1ICyMKOBOTO KOHTPOJTIO.

3mict kypey: Bsenenns B mpoaykrtoBe IT. IloBeminka kopuctyBauiB. ba3oBi MOHATTS
MapkeTuHry. Anani3 puHky. GTM-crpateria. Marketing Compliance. Performance Marketing.
Brand Marketing. Product Marketing. Anamituka B MapketuHry IT-mpoxykriB. PobGorta 3
MapKeTUHIOBUMHU BOpPOHKaMU. MapKeTuHT Ta npoaykToBa komannaa. Haiim. [lincymku kypey.

MeTtoau HaBYaHHS HA JeKIisAX: BepOaNbHUN METOJ (JEKIis, JUCKYCis TOMIO); METOIU
Bi3yamizauii (mpeseHTanis, MeTojx UmocTpamii (rpadiuHuii, TaONMMYHUI, TOWIO), METOJ
JeMOHCTpalii Ta iHII); poboTa 3 HaBYAIBHO-METOAMYHOIO JITEpaTypor (KOHCIEKTYBaHHS,
T€3yBaHHS, AHOTYBaHHsS TOIIO); I1HII METOIM Y CHOJY4YEHHI 3 HOBITHIMHU 1H(OpMaLIHUMHU
TEXHOJIOTIIMH Ta KOMI'IOTEPHMMHM 3aco0amMHl HaBYaHHSA (JUCTaHIIINMHI, MyJIbTUMEIiiiHI, BeO-
OpIEHTOBAHI TOILIO);

MeTtoam HaBYAHHA HA NPAKTHYHUX, CEMIHAPCHKHUX 3aHATTAX: BepOaIbHUN METOA
(muckycisi, cmiBOecia TOIIO); METOJ Bizyamisalii (mpe3eHTarlisi, MeToj uUttoctparii (rpadianumii,
TaONIUYHUI, TOIIO), METOJT AEMOHCTpAIlil Ta 1HIIi); poO0Ta 3 HABYAIbHO-METOJUYHOIO JTITepaTypPOIO
(po6ounii 3omuT «Genesis Marketing Workbook: Hard & Soft skillsy); iHmi meroau y crosmydeHH1
3 HOBITHIMH iH(GOpPMAlIMHUMHU TEXHOJOTISIMM Ta KOMIT'IOTEPHHMH 3aco0aMd  HaBYaHHS
(nucTaHUiNHI, MYJIbTHUMEINHI, BEO-OpIEHTOBAHI TOIIO); KeWc-MeTo] (BUPILIEHHS CHUTYallii,
PO3B’sA3aHHS 3aBJaHb TOLIO); MPAKTHYHUH, TOUTYKOBUI METO/I.

MeTtoau OUIHIOBAHHS: JUIS TIOTOYHOTO KOHTPOJIO Y BHIUIAAI YCHOTO Ta MHCBMOBOTO
ONUTYBaHHS, (POHTAJIBHOTO OINUTYBAaHHS, TECTYBaHHsS, BHpIIIEHHS CHUTYyallliHUX 3aB/aHb,
pO3B'I3yBaHHS 3a/lay, HalucaHHS ece (pedepariB), BUKOHAHHS I1HAMBIAyaIbHHX Ta TPYMOBUX
MIPOEKTIB, TBOPYMX 3aBJaHb, TOIIO; JUIS IiJCYMKOBOTO KOHTPOJIO MPOBEIEHHS IiJCYMKOBOIO
KOHTpOdIo (ycHa Ta/abo MHChbMOBA BIAMNOBI/Ib, TECTYBAHHS, BUPILIEHHS CUTYalliHHUX 3aB/aHb,
PO3B'sI3yBaHHs 337124, TOLIO.).

3aco0m fiarHocTMKM pe3yabTaTiB  HaBuyaHHsA. [loTouHuii KoOHTposnb mnependavae
3aCTOCYBaHHS LIMPOKOIO CHEKTPY (OpM Ta METOMIB OI[IHIOBaHHS 3HaHb, IO MPOBOAMUTHCS 3a
KOXKHOI0O TeMOI Ha onjaiH-matdopmi Big Genesis. [liacymMkoBud KOHTpOJb Tepembadae



MpoBeACHHS AU(GEPEHIIIHOBAHOTO 3aJiky Ha OCHOBI OIIIHIOBAaHHS pEe3YyJbTaTiB BUKOHAHHS
1HIMBIAYaTbHOTO IPOEKTY.
IMopsinok oliHIOBAHHS Pe3YJbTATIB HABYAHHS:
OnintoBaHHA 311iHCHIOETECS 32 100 GaIBHOIO MIKAIOKO.
[ToTouHMIT KOHTPOJIb Ta caMOCTiliHa podoTa = 60 OaiB.
[TincymkoBwHii KOHTpOIb = 40 GaiB.
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Google Jluck
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4. Kotler P., Kartajaya H., & Setiawan 1. (2021) Marketing 5.0: Technology for Humanity.
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I'apaHT 0CBiTHBOI IpOrpamm:

Koctuneus FOaist BonoaumupiBua,
JOKTOP €KOHOMIYHHX HayK, rpodecop.
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