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OpeHarHT JHCLHAILTIHA

MoBa HaBYaHHS: YKPATHCHKA.

®opmu 3100yTTH OCBITH: ICHHA, 3a04HA

Buan HaBYAILHUX 3aHSATH: JICKIis, MPAKTUYHI 3aHATTS, KOHCYJIBTAITiS.

MeToau HaBYaHHS: CIIOBECHHH, IOSCHIOBAIBHO-IEMOHCTPAIINHUN, METOJ MPOOJIEMHOTO
BUKJIQ/IaHHS, PETIPOIYKTUBHUH Ta iHIII BiJIOBIHO 10 HABYAJIbHUX 3aHSTh.

OuiHoBaHHs: TTOTOYHE, MMIICYMKOBE.

MeTo10 BHKJIAJAHHS HABYAJIbHOI AMCHHUILIIHU: € OBOJIOJIIHHS 3/100yBauaMH 3HaHb 1010
OCHOBHUX NPHUHLHUIIIB Ta IHCTPYMEHTIB YINpaBIiHHSA OpeHJamMH, a TaKoXX PO3BUTOK HAaBUYOK
CTpATETiYHOTr0 MUCIJIEHHS JUIsl CTBOPEHHSI, PO3BUTKY Ta MIATPUMKU OpeHly Ha puHKY. CymyTHBOIO
METOI0 € MIJIrOTOBKAa ManOyTHIX (axiBIiB, sIKI 3MOXKYTh €(EKTHBHO CTBOPIOBATH, PO3BUBATH Ta
HiATPUMYBATH CUJIbHI OpeH U, 31aTHI 3a0€3M1eYUTH KOMITaH1sIM KOHKYPEHTHI ITepeBark Ha pUHKY.

3araabHi komnereHTHOCTI (3K):

3K1 3/1aTHICTh IpUHMaTH OOIPYHTOBAHI PIIICHHS

3K2 3/1aTHICTh T€HEPYBATH HOBI 171€1 (KpeaTUBHICTD)

3K5 HaBuuku Mi>k0CcOOUCTICHOT B3acMOIIT

3K6 31aTHICTB A0 MOIIYKY, 00poOIeHHs Ta aHami3y iHpopMalii 3 pi3HUX JKepen

CueuniagabHi (paxoni) komnerenTHocti (CK):

CKl1 3/1aTHICTB JIOT1YHO 1 MOCIIZIOBHO BiITBOPIOBATH Ta 3aCTOCOBYBATH 3HAHHS 3
HaWHOBIIIKUX TEOPiil, METOJIIB 1 MPAKTUYHUX MPUHOMIB MAPKETHUHTY.

CK4 3/1aTHICTh 3aCTOCOBYBATH TBOPYMM MiAX1 10 poOOTH 3a haxoMm.

CKé6 3n1aTHICTh OOMPATH 1 3aCTOCOBYBATH €(PEKTHBHI 3aCO0M YIPABIiHHI MaPKETUHIOBOIO
JISUTHHICTIO PUHKOBOTO Cy0’€KTa Ha piBHI OpraHizauii, miapo3Iiiay, TPYNu, Mepexi.

CK7 3/1aTHICTD PO3POOIIATH 1 aHATII3YBAaTH MApPKETUHTOBY CTPATETil0 PUHKOBOTO Cy0’€KTa
Ta NUIAXHU i1 peaizallii 3 ypaxyBaHHSIM MDK(QYHKITIOHATbHHUX 3B A3KIB.

IIporpamui pe3yastatu Hapuanus (ITPH):
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[TPH1 | 3HaTu i BMITH 3aCTOCOBYBATH Y MPAKTUUHIN AISJIBHOCTI Cy4acHi MPUHLIUIH, TEOPIi,
METOJIM 1 MPAKTHUYHI MPUAOMH MAapKETHUHTY.

[IPH2 | BmiTu agantoByBaTH i 3aCTOCOBYBATH HOBI JIOCSTHEHHS B TEOPIii Ta MPaKTHII
MapKEeTHHTY JUIs IOCATHEHHSI KOHKPETHUX I[UICH 1 BUPIIIEHHS 33124 PUHKOBOT'O
cy0’ekTa.

[TPHS5 | [Ipe3eHTyBaTH Ta 0OTOBOPIOBATH PE3YIbTAaTH HAYKOBUX 1 MPUKIIATHUX JTOCTIKCHbD,
MapKETUHTOBUX IIPOEKTIB JIEPKABHOIO Ta iIHO3EMHOI0 MOBAaMH.

I[TPHY | Po3ymiTs CyTHICTB Ta OCOOIMBOCTI 3aCTOCYBaHHS MAPKETUHITOBUX THCTPYMEHTIB Y
npoleci IPURHATTS MAPKETUHTOBUX PillICHb.

[TPH12 | 3aiiicHIOBaTH JiarHOCTYBaHHS Ta CTpATETivHE i OlepaTUBHE YIIPaBIiHHA MAPKETHHTOM
3311 PO3pOOKH Ta peaiizallii MapKETHHIOBUX CTPATETiH, MPOEKTIB i IPOTPaM.

[TPH14 | ®opmyBaTi MApKETHHTOBY CUCTEMY B3a€MO/I1i, OyIyBaTH JOBrOCTPOKOBI
B3a€MOBMTi/IHI BITHOCHHH 3 IHIIMMHU CY0’ €KTaMH PHHKY.

3aco6u 1iarHOCTHMKM YCHIIIHOCTI HABYAHHS: TCOPETHYHI MUTAHHS, MPAKTUYHI 3aBJaHHA,
NUTAHHS U1 ONMTYBAaHHS MiJ 4Yac MPAaKTHYHHUX 3aBAaHb, 1HAWBIIyaJbHI NMUTAaHHA, TUTAHHS IS
MIOTOYHOT'O0 KOHTPOJIIO, TECTH, 3a7ayi, MUTaHHA IS M1ICYMKOBOTO KOHTPOJIIO.

3mict kypey: TeopeTmuHi OCHOBM CTpaTeriuHUX KOMYyHiKamii 1 Openaunry. Cucrema
cTpaTeriyHuX KomyHikamid. CTBOpPEHHs, TIO3UI[IOHYBaHHS Ta pEMO3UIIIOHYBaHHS OpeHmy.
[neHTHYHICTH 1 LIHHOCTI OpeHAy: Bi3yalibHI Ta eMoliiHI ckianoBi. Digital-Openaunr i cydacHi
texHouorii. Kpru3oBi koMyHikamii Ta ynpaBiiHHA pu3ukamu. IpakTuuHi Keiicu Ta MiKHApOIHHUNA
JIOCBIJI.

MeTtoan HaBYAHHSI HA JeKUisix: BepOanbHUN MeTon (JIeKWis, AMCKYCisS TOIIO); METOAU
Bigyamizamii (mpeseHTariis, MeTon umocTpamii (rpadiuHmii, TaOMMYHUI, TOHIO), METOJ
JeMOHCTpamii Ta iHmi); poboTa 3 HaBYAIBHO-METOAMYHOIO JITEPaTyporo (KOHCIEKTYBaHHS,
Te3yBaHHSA, AHOTYBAHHs TOIIO); I1HII METOIW Y CIOJY4YeHHI 3 HOBITHIMHU iH(OpMaIiiHUMHU
TEXHOJIOTISIMH Ta KOMI'IOTEpHUMH 3aco0aMu HaBUYaHHsS (IJUCTaHIIIIHI, MYJIbTHMEiiHI, BeO-
OpIEHTOBAHI TOIIIO);

MeTtoan HaBYAHHA HA NPAKTHYHUX, CEMiHAPCHKHX 3aHATTAX: BepOATbHUN METOX
(muckycis, cmiBOeciza TOIO); METOJ Bi3yaunizamii (mpe3eHTallis, MeTof UIrocTpauii (rpadiuHuid,
TaOJIUYHUM, TOII0), METOI IEMOHCTpAIIii Ta 1HII1); poO0Ta 3 HaBUYATLHO-METOAUYHOIO JIITEPATYPOIO
(perieH3yBaHHs, MIJrOTOBKAa pedepaTy, €ce, JOMOBiAlI TOIIO); IHII METOIU Yy CIOJNyuYeHHI 3
HOBITHIMH 1H(QOpPMAIIHHUMH TEXHOJOTISIMU Ta KOMI'TOTEPHUMH 3ac00aMK HaBYaHHS (JIMCTaHIIIIHI,
MyJIbTUME/IiIHI, B€0O-OpIEHTOBaHI TOIIO); KeHC-MeTO ] (BUPIIIIEHHS CUTYalliid, pO3B’s3aHHS 3aB/JIaHb
TOILI0); MPAKTUYHUM, TOLTYKOBUI METO/.

MeTtoam OUiHIOBAHHS: JUIS TOTOYHOTO KOHTPOJIO Y BHIVIAAI YCHOTO Ta HHCbMOBOIO
ONUTYBaHHS, (POHTAIBHOTO ONUTYBaHHS, TECTYBaHHS, BHPIIICHHS CHTYalliHHUX 3aBJ/aHb,
pO3B'sI3yBaHHS 3aj7ay, HamucaHHs ece (pedepariB), BUKOHAHHSA IHAMBIIYaJbHUX Ta TPYNOBUX
MIPOEKTIB, TBOPYMX 3aBJaHb, TOIIO; JUIS ITJICYMKOBOTO KOHTPOJIO MPOBEIEHHS IiJCYMKOBOTO
KOHTpoJt0 (ycHa Ta/abo MHMCbMOBA BIANOBiAb, TECTYBaHHs, BHPIIIEHHS CUTYallllHUX 3aBJaHb,
pO3B'sI3yBaHHs 33124, TOIIIO. ).

3aco0u aiarHOCTHKM pe3y/bTaTiB HaBYaHHs. [lOTOYHMI KOHTpOIb MOXE mependayaTu
3aCTOCYBaHHSI MIMPOKOTO CHEKTPY (OpM Ta METOJIB OIIHIOBAaHHS 3HAHb, IO MPOBOAMTHCS 3a
KO>KHOI0 TeMoto. [1iZIcyMKOBHIT KOHTpOIb epeidayae mpoBeAeHHs AudepeHIiioBaHOro 3alliKy.

Ilopsinok oniHIOBaHHS pe3y/bTATIB HABYAHHS:

OuwuiHroBaHHA 341McHIOETECS 3a 100 OaILHOIO MIKAIOKO.
[ToTouyHMiT KOHTPOJB Ta camMocTiiiHa poboTta = 60 HaiB.
[TincymkoBwHii KOHTpOIb = 40 GaiB.
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