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CUJIABYC HABYAJIBHOI U CHUIJIITHA

«HAIIOHAJIBHA AKAJTEMIA YIIPABJITHHS»

OIl «<MAPKETHHI»

= .
) Ilepion BUBUYECHHS 2 @
« . .. = .
& PiBeHb BuIOL - 'z = Bua mincymkosoro
=y Haspa Tun . Pik, koau %5 y
& oCBiTH =9 KOHTPOJIIO
= NpoOnoHye = &

Cemectp | 2 %
= Thest

BHUBYCHHSA
— . Bubipkosa . .
n Digital- TUI ndepeHiifoBaHuit
< & HaBYaJIbHA .pr . 1 2 4 Hugep H.
m MapKETHUHT . (MmaricTepchKuif) 3aUIK
JUCIIATLTIHA

MogBa HaBYaHHS: yKpaiHCHKA.
®opmu 3100yTTH OCBITH: ICHHA, 3a04HA
Buau HaBYAIBHUX 3aHSTH: JICKI[is, IPAKTHYHE 3aHATTS, KOHCYJIBTAITIS.

MeToau HaBYaHHS: CIIOBECHHH, IOSCHIOBAIBHO-IEMOHCTPAIINHUN, METOJ MPOOJIEMHOTO

BUKJIQ/IaHHS, PETIPOTYKTUBHUH Ta iHIII BiJIIOBITHO 10 HABYAJIbHUX 3aHSTh.
OuiHoBaHHs: TTOTOYHE, MMIICYMKOBE.

3araabHi komnereHTHOCTI (3K):

3K1 31aTHICTh IpUHMaTH OOIPYHTOBAHI PillIEHHS

3K4 3MaTHICTH 10 afanTarllii Ta aii B HOBI1M cUTyarii

3K6 31aTHICTB A0 MOIIYKY, 00poOIeHHs Ta aHami3y iHpopMalii 3 pi3HUX JKepen
3K7 3/1aTHICTh BUSBJIATH 1HILIATUBY Ta MiITPUEMIIUBICTD.

3K8 31aTHICTh PO3POOJIATH MPOEKTH Ta YIPABIATH HUMHU

CueniaabHi (paxosi) komnerenTHocTi (CK):

TEOpii, METO/IB 1 IPAKTUYHUX MIPUIOMIB MAapKETHHTY .

CK1 3/1aTHICTb JIOTIYHO 1 MMOCIII0BHO BIATBOPIOBATH Ta 3aCTOCOBYBATH 3HAHHS 3 HAWHOBIIIUX

cdepi MApKETHUHTY Ta MPAKTHKH 1X 3aCTOCYBaHHS.

CK2 3/1aTHICTh KOPEKTHO 1HTEPIPETYBAaTH PE3YyJbTaTH OCTAHHIX TEOPETHUHUX JOCIIIKEHb Y

cdepi MapKETHHTY.

CK3 3/1aTHICTh IO MPOBEACHHS CaMOCTIMHMX JOCHIDKEHb Ta 1HTepIpeTalii iX pe3ysbTaTiB y

CK5 3/1aTHICTh 0 A1arHOCTYBAaHHS MapKETUHIOBOI JIisSUIbHOCTI PUHKOBOTO Cy0’€KTa,
3/1IHCHEHHs] MApKETUHIOBOT'O aHaJi3y Ta MPOTrHO3YBaHHS

IIporpamui pesyabtatu Hapuanus (IIPH):

[uhp 3MicT

METOAM 1 IPAKTUYHI IPUHOMU MapKETUHTY.

[IPH]1 3HaTH 1 BMITH 3aCTOCOBYBAaTHU Y MPAKTUYHIN JiSUIBHOCTI Cy4acHl MPUHIUIM, Teopii,




BMmitu aganToByBaTH 1 3aCTOCOBYBAaTH HOBI JOCATHEHHS B Teopii Ta MpPaKTHI
ITPH2 MapKEeTHHTY IJIsl JOCATHEHHS KOHKPETHUX IIUICH 1 BUPIMICHHS 3a7a4 PHHKOBOTO
cy0’€eKTa.

BukopucroByBaTM  METOAM  MApKeTHMHIOBOTO  CTPATEeriyHOrO  aHalizy Ta
I[IPH11 | inTepmperyBaTd #Oro pe3ylbTaTH 3 METOK BJOCKOHAJICHHS MAapKETHHIOBOI
JUSTTEHOCTI PUHKOBOTO Cy0’€KTa

3nilicHIOBATH JIarHOCTYBaHHS Ta CTpaTeridyHe W ONepaTUBHE YIPaBIiHHS
I[TPH12 | MmapkeTuHrom 3ajy1si po3poOKH Ta peanizaiii MapKEeTHHTOBHUX CTpAaTeriid, MPOEKTIB 1
nporpam

30upary HeOOXiAHI 1aHi 3 PI3HUX JKEper, 0OpoOIIATH 1 aHATII3yBaTH iX pe3yJIbTaTH i3

ITPHI15 . o
3aCTOCYBaHHSAM CY4YaCHUX METOJIB Ta CIEL1aIi30BaHOT0 IPOrPaMHOIo 3a0e3MeUeHHs

3aco0u AiarHOCTHKM YCHIIIHOCTI HABYAHHA: TCOPETUYHI NMUTAHHS, NMPAKTUYHI 3aBIaHHS,
NUTAHHA U1 ONUTYBAaHHA IiJ 4yac MPAaKTUYHUX 3aBIaHb, 1HAMBITyaJbHI NMUTaHHSA, NUTAHHA AJIS
MOTOYHOTO KOHTPOJIIO, TECTH, 337a4i, MUTaHHA JJIS TT1ICyMKOBOTO KOHTPOJTIO.

3mict kypey: Cneuudika iHTEpHET-MapKeTHUHTy. MapKETHHITOBlI JOCTIKEHHS Y
BipTyasibHoMy cepenoBuii. [TomykoBi cuctemu B Mepexi [HTEpHET Ta onTHMi3amis MOUTYKOBHX
3anuTiB. BebO-anamituka. KonTekctHa peknama B IHTepHer-mMapkeTuHry. Email-mapketunr.
MapkeTuHr y comiabHUX Mepexax. IHdmoeHc ownmaiiH mapketur. «Temuwmil» 1mdpoBHid
MapkeTnHr. Al-driven MapkeTHHT.

MeTtoan HaBYAHHSI HA JeKUisix: BepOanbHUN MeTon (JIeKWis, AMCKYCisS TOIIO); METOAU
Bigyamizamii (mpeseHTariisi, MeTon umocTpamii (rpadiuHmii, TaOMMYHUI, TOIIO), METOJ
JeMOHCTpamii Ta iHmi); poboTa 3 HaBYAIBHO-METOAMYHOIO JITEPaTyporo (KOHCIEKTYBaHHS,
Te3yBaHHSA, AHOTYBAHHs TOIIO); I1HII METOIW Y CIOJY4YeHHI 3 HOBITHIMHU iH(OpMaiiHUMH
TEXHOJIOTISIMH Ta KOMI'IOTEpHUMH 3aco0aMu HaBUaHHsS (IJUCTaHIIIIHI, MYJIbTHMEiiHI, BeO-
OpIEHTOBaHI TOIIO);

MeToau HABYAHHS HA CeMiHAPCHKUX 3aHATTAX: BepOATbHUI MeTox (IHCKYyCis, criBoOecina
TOII0); METOJ Bi3yaiizalii (pe3eHTanis, MeTo]l moctpauii (rpadgiunuii, TabIUYHUHN, TOIO), METO/
JNEMOHCTpalii Ta 1HI); poOoTa 3 HaBYAJIBbHO-METOJAMYHOIO JITEpaTyporo (pereH3yBaHHs,
HiAroToBKa pedepaTy, ece, AONOBIJII TOINO); IHIII METOAM Yy CHOJIYYEHHI 3 HOBITHIMHU
iHQOpMaLIMHUMH TEXHOJOTIAIMA Ta KOMIT'IOTEPHUMHM 3aco0amMM HaBYaHHS  (AMCTaHLINHI,
MyJIbTUME/IiIHI, B€O-OpIEHTOBaHI TOIIO); KeHC-MeTO ] (BUPIIIIEHHS CUTYalliid, pO3B’s3aHHS 3aBJaHb
TOILI0); MPAKTUYHUM, TOLTYKOBUI METO/.

MeTtoam OUiHIOBAHHS: JUIS TOTOYHOTO KOHTPOJIO Y BHIVIAAI YCHOTO Ta HHCbMOBOIO
ONUTYBaHHS, (POHTAIBHOTO ONUTYBaHHS, TECTYBaHHS, BHPIIICHHS CHTYalliHHUX 3aBJ/aHb,
pO3B'sI3yBaHHS 3aj7ay, HamucaHHs ece (pedepariB), BUKOHAHHSA IHAMBIIYaJbHUX Ta TPYNOBUX
MIPOEKTIB, TBOPYMX 3aBJaHb, TOIIO; VI IiJCYMKOBOTO KOHTPOJIO HPOBEIEHHS IiJCYMKOBOIO
KOHTpOdI0 (ycHa Ta/abo MHChbMOBA BIAMOBI/Ib, TECTYBAHHS, BUPILIEHHS CUTYalllMHUX 3aB/aHb,
pO3B's13yBaHHs 3aa4, TOILO. ).

3aco0m aiarHOCTMKM pe3yJbTaTiB HaB4YaHHs. [loTouHMI KOHTpoIb MOXKE mHependavaTh
3aCTOCYBaHHS LIMPOKOIO CHEKTPYy (opM Ta METOMIB OI[IHIOBaHHS 3HaHb, IO MPOBOAMUTHCS 3a
KOXKHOIO TeMoto. [1iicyMKOBHIT KOHTPOIJIB Tiepeidavac mpoBeAeHHs AUGEPEHITIHOBAHOTO 3aITIKY.

Ilopsinok oniHIOBaHHS Pe3y/bTATIB HABYAHHS:

OuwiHroBauHs 3a1McHIOETECS 3a 100 OaIbHOIO HIKAIOKO.

[ToTounuit KOHTPOJIb Ta caMOCTiiHa poboTa = 60 GaiB.

[TincymxoBuit KoHTpOIbL = 40 Oanis.
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