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MoBa HaBYaHHS: yKpaiHCHKA.
®opmu 3100yTTS OCBITH: ICHHA, 3a04HA
Buau HaBYAIBHUX 3aHSTH: JICKI[is, IPAKTHYHE 3aHATTS, KOHCYJIBTAITIS.

Metoaum HaBYaHHSA:

CIJIOBECHHUM,

MOSICHIOBAIBHO-JIEMOHCTPAIIITHUH,
BUKJIQ/IaHHS, PETIPOIYKTUBHUH Ta iHIII BiJOBIHO 10 HABYAJIbHUX 3aHSTh.

OuiHoBaHHs: TTOTOYHE, MMIICYMKOBE.

3araabHi komnereHTHOCTI (3K):

MECTOA HpO6JI€MHOFO

3K1 3n1aTHICTh IpUHMaTH OOIPYHTOBAHI PillIEeHHS

3K2 3/1aTHICTh T€HEPYBATU HOBI 171€1 (KpEeaTUBHICTD )

3K6 3aTHICTB A0 MOIIYKY, 00poOIeHHs Ta aHami3y iHpopMalii 3 pi3HUX JKepen
3K7 3/1aTHICTh BUSBIISATH 1HILIATUBY Ta MiAMPHUEMIIUBICTb.

CrueniaabHi (paxosi) komnerenTHocTi (CK):

Pe3yIbTAaTUBHICTH 1 €()EKTUBHICTS ii (YHKII1IOHYBaHHS

CK1 31aTHICTB JIOT1YHO 1 MOCIIZIOBHO BiITBOPIOBATH Ta 3aCTOCOBYBATH 3HAHHS 3 HAfHOBIIINX
Teopiil, METOIB 1 MPAKTUYHHUX MPUIIOMIB MapKETUHTY

CK5 3/1aTHICTD J0 A1arHOCTYBAaHHS MapKETUHIOBOI JIISUIBHOCTI PUHKOBOTO Cy0’€KTa,
3/1ICHEHHS! MapKETHHIOBOT'O aHANII3y Ta MPOrHO3YBaHHS

CK7 31aTHICT pO3pOOJIATH 1 aHANI3yBaTH MapKETHHTOBY CTPATEril0 pUHKOBOrO Ccy0’€KTa Ta
LUIAXY 11 peanizalii 3 ypaxyBaHHIM MDK(QYHKIIOHAJIbHUX 3B’ A3KIB

CK8 3natHICTE (OpMyBaTH CHCTEMY MAapPKETUHTY PHHKOBOTO CyO’€KTa Ta OIlIHIOBATH

IIporpamni pe3yabtatn Hapyanus (IIPH):

Mudp

3MicT




3HaTH 1 BMITH 3aCTOCOBYBATH y MPAKTUYHINA JISUIBHOCTI Cy4acHi MPUHIUIH, Teopil,

ITPH1 . . .
METOAM 1 IPAKTUYH1 IPUHOMU MapKETHUHTY .

Bwmitn anmantoByBaTH 1 3aCTOCOBYBAaTH HOBI JIOCSATHEHHS B TEOpii Ta MPAKTHIN
[IPH2 | mapkeTHHTY ISl AOCSTHEHHS KOHKPETHHX LUIeH 1 BUPINICHHS 3a/a4 PUHKOBOTO
cy0’ekTa

[TmanyBaty 1 31iHCHIOBATH BIAcHI JOCHIDKEHHS y cepi MapKeTHHTY, aHali3yBaTH
ITPH3 HOro pe3ysbTaT 1 OOTPYHTOBYBATH YXBAJICHHS €(EKTUBHUX MAapKETHUHTOBUX PillIEHb
B YMOBaX HEeBH3HAUEHOCTI.

Po3ymiti CyTHICTH Ta OCOOJMBOCTI 3aCTOCYBaHHS MAapKETHUHTOBUX IHCTPYMEHTIB Y
nporeci IPUHHATTS MAPKETUHTOBUX PIlLICHb.

ITPH9

3aificHIOBaTH JIarHOCTYBaHHS Ta CTpaTeriyHe ¥  OINepaTUBHE  yIpaBJIIHHS
[TPH12 | MapkeTHHTOM 3a/UIs1 PO3POOKHM Ta peaiizaiii MapKeTHHIOBHX CTPATEriid, MPOEKTIiB i
porpam

dopmyBaTH  MAapKETUHTOBY CHUCTeMY  B3aeMmojii, OyIyBaTH JOBIOCTPOKOBI

[IPH14 e : /
B3a€EMOBUT'1IH1 BIJTHOCHUHU 3 1HIIUMHU CY6 €KTaMU pI/IHKy

3aco6u IiarHOCTHMKM YCHIIIHOCTI HABYAHHS: TCOPETHYHI MUTAHHS, MPAKTUYHI 3aBJaHHA,
MUTAHHS U1 ONMTYBAaHHS MiJ 4Yac MPAaKTHYHHUX 3aBAaHb, 1HAWBIIyaJbHI NMUTAaHHA, TUTAHHS IS
MIOTOYHOT'O0 KOHTPOJIIO, TECTH, 3a7ayi, MUTaHHA IS M1ICYMKOBOTO KOHTPOJIIO.

3mMmicT Kypey:

CyTHICTh Ta 3aBIaHHS pUTEINI-MapKeTUHIy. Bu3HaueHHs Ta posib y CUCTEMI MapKETHHIY.
Po3apibna Toprins sk cexTtop exoHOMikH. DopmaTtm po3apiOHOI TOpriBmi Ta iX EBOJIOLIS.
Tpagumiiinuii pureitn ta e-commerce. OMHIKaHaNbHI Ta OaraTokaHanbHi Mojenm. CrnoxuBad y
pureiini. [ToBeninka MoOKymimiB y po3apiOHUX Mepekax. TexHoJorii mepcoHamizamii B pUTEWII.
MapKkeTHHIOBl 1HCTPYMEHTH B pUTEI. ACOpPTHUMEHTHA Ta I[IHOBA MOJITUKA. MepuaHaai3uHT.
[Ipomoakuii Ta mnosybHICT cnokuBauiB. Digital y purein-mapkerunry. Big Data ta Al y
porHo3yBaHHi nonury. IIporpamaruk-pekinama Ta aBToMatu3aiis. OHaliH-cepBicH Ta MOOUIBHI
nopatku. CrpareriyHuii po3BUTOK puteiliny. KoHKypeHIs MK MIKHApOJHUMH ¥ JIOKaIbHUMU
Mepexkamu. [HHOBarii y cdepi po3apiOHoi TopriBmi (cashless, smart stores). CydacHi TpeHAHU:
sustainable retail, phygital (moegnanus dizuyHoro Ta HUPPOBOTO).

MeTtoau HaBYaHHS HA JeKIisAX: BepOaNbHUN METOJ (JEKIis, JUCKYCisl TOIIO); METOIU
Bi3yamizauii (mpeseHTanis, MeTox UmocTpauii (rpadiuHuii, TaOMMYHUI, TOLIO), METOJ
JeMOHCTpalii Ta iHII); poboTa 3 HaBYAIBHO-METOAMYHOIO JITEpaTypor (KOHCIEKTYBaHHS,
T€3yBaHHS, AHOTYBaHHsS TOIIO); I1HII METOIM Y CIOJY4YEHHI 3 HOBITHIMHU 1H(pOpMaLIHUMHU
TEXHOJIOTIIMH Ta KOMI'IOTEpHUMM 3aco0aMu HaBuYaHHsS (IJUCTaHIIMHI, MyJIbTHMEiiHI, BeO-
OpIEHTOBAHI TOIIIO);

MeTtoau HABYAHHS HA CeMIHAPCHLKUX 3aHATTAX: BepOanbHUil MeTo (qUCKYycis, cmiBoeciaa
TOI0); METOJI Bizyasi3allii (mpe3enTaiis, MeToJ] TrocTpallii (rpadiuauii, TaOJTUIHUHN, TOIO), METOT
JeMOHCTpalii Ta 1iHII); poboTa 3 HaBYAJIBHO-METOAMYHOIO JIITEPaTypor (peleH3yBaHHS,
miaroToBka pedepary, ece, JOMOBiAI TOILIO); I1HIII METOAM Yy CHOJY4YEHHI 3 HOBITHIMHU
iHQOpMallIHUMH ~ TEXHOJOTIIMA Ta KOMIT'IOTEPHUMH 3aco0aMy HaBYaHHS (AMCTaHIlINHI,
MYJIbTUME/I1ITHI, B€O-OpIEHTOBAHI TOLIO); KeHC-MEeTO ] (BUPIIIEHHS CUTYalliid, po3B’A3aHHS 3aB/JaHb
TOIIO); MPAKTHYHUM, MOLUTYKOBUI METO/I.

MeTtoau OUIHIOBAHHS: JUIS TIOTOYHOTO KOHTPOJIO Y BHIUIAIAI YCHOTO Ta MHCHMOBOTO
ONUTYBaHHS, (POHTAJIBHOTO OINUTYBAaHHS, TECTYBaHHsS, BHpIIICHHS CHUTYyallliHUX 3aB/aHb,
pO3B'A3yBaHHS 3a/lay, HalucaHHS ece (pedepariB), BUKOHAHHS IHAMBIAyaIbHHX Ta TPYNOBUX
MIPOEKTIB, TBOPYMX 3aBJaHb, TOIIO; Ui IiJCYMKOBOTO KOHTPOJIO MPOBEIEHHS IiJCYMKOBOIO
KOHTpOdIo (ycHa Ta/abo MHChbMOBA BIAMNOBI/Ib, TECTYBAHHS, BUPILIEHHS CUTYyalliHHUX 3aB/JaHb,
PO3B'sI3yBaHHs 337124, TOLIO.).

3aco0mu aiarHOCTMKM pe3yJibTaTiB HaB4YaHHs. [loTouHMI KOHTpoIb MOXe mHependadaTh
3aCTOCYBaHHS LIMPOKOIO CHEKTPYy (opM Ta METOMIB OI[IHIOBaHHS 3HaHb, IO MPOBOAMUTHCS 3a



KOXKHOIO TeMoto. [1iicyMKOBHIT KOHTPOJIb Tiepedavac mpoBeAcHHs AUGEPEHITIHOBAHOTO 3aITIKY.
Ilopsinok oniHIOBaHHS pe3y/bTATIiB HABYAHHS:

OniHroBadHsA 30iicHIOETEC 3a 100 0aJIBbHOIO MIKAIOKO.

[ToTounuit KOHTPOJIb Ta caMOCTiifHa poboTa = 60 OaiB.

[TincymkoBuit KOHTpOIL = 40 OaiB.
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